Communication and Media

1. career options

Journalism

—  of information and images for publication.

Is about the collection, processing and production

For more
information

g0 to page 2

Broadcasting and Film

for transmission on radio and/or television

Communication and Media
Is about the creation,
organisation, publication/
broadcasting of information
through a variety of media.

and for corporate and public sector use.

Is about the production of programmes and films

For more
information

g0 to page 6

Library and Information Services

— of data.

Is about the selection, acquisition and organisation

For more
information

go to page 11

Is about promoting and selling goods and
— services; managing and promoting the
reputation of organisations.

Advertising, Public Relations and Marketing

Other career areas related to Communication and Media include:

Art and Design
Arts and Social Sciences

S

6. Computing and IT

Business, Administration and Management

10. Engineering and Manufacturing Technology
11. Hairdressing and Beauty Services

16. Performing Arts
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Journalism

2. jobs and careers

Specialist Editor
Is someone who leads a team of reporters in a
specialist area: news, sport, arts or fashion.

Reporter
Is someone on a national daily or evening newspaper
or magazine working on news and/or feature stories.

Sub Editor

Is someone who is part of a team responsible

for editing/laying out content supplied by reporters
on a weekly/evening newspaper.

Journalism

Senior Reporter

Is someone who is responsible for a particular
district or subject on a local weekly or evening
newspaper.

Multiskilled/Techno Journalist
Is someone who produces and edits material for
print, radio or video publication/broadcast.

Freelance Reporter/Journalist
Is someone who supplies unsolicited/ commissioned
news items/features to weekly/evening newspapers.

Press Photographer
Is someone who communicates the news in
picture form.

Junior Reporter
Is someone who works under supervision on routine
stories for local weekly/freesheet.

5. COMMUNICATION AND MEDIA
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Journalism

4. qualifications

HND

Communication

Communication with Public Relations
Digital Media for Publishing and Print
Journalism

Journalism: Broadcast and Print
Photography

Practical Journalism

Publication Production, Editing and Design
Publishing Studies

HNC

Communication

Electronic Publishing for Print Media
In-House Publishing

Photography

Photojournalism

Practical Journalism

Print Media Origination Systems
Professional Writing Skills
Publishing and Journalism Skills

SGA

Higher

Communication and Media
Int 2

Communication and Media

GSVQ III
Communication and Media

NC Cluster
Communication and Media level 2 and 3

SvQ 4

Broadcast Journalism

Newspaper Journalism: Press Photography
Newspaper Journalism: Production Journalism
Newspaper Journalism: Writing

SVQ 3

Newspaper Journalism: Graphics Journalism

5. COMMUNICATION AND MEDIA
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Journalism

5. notes on entry to jobs and careers

Entry routes

*

*

School leavers — both FE and HE are recognised routes provided the course is accredited by the National
Council for the Training of Journalists (NCTJ). Applicants considering journalism as a career should contact
the NCT]J for a list of recognised courses. Distance Learning Packs are also available.

The weekly UK Press Gazette is essential reading.

Direct entry into employment — this used to be the traditional route into provincial journalism, but
increasingly employers recruit trainees who have some form of recognised training. Some opportunities
still exist but applicants should approach local newspapers directly as posts are not always advertised.

Trainees receive in-house training often with a block release element.

Names and addresses of editors are published in Pimms UK Media Directory or Willings Press Guide which
should be available at local public reference libraries.

Adult entry — few opportunities exist for mature entrants without some form of recognised training.

SVQ access

At present SVQs in Journalism are available at levels 3 and 4 — they are all workplace assessed.

Entry requirements

*

*

L 4

Entry to an SGA ranges from no formal qualifications to four Standard Grades including English.

HNCs/HNDs usually require an appropriate SGA or one to three Highers including English, plus appropriate
Standard Grades.

Degree courses usually require three or four Highers including English and Standard Grades (Maths and
a Modern Language are useful for some courses); or appropriate HNC/HND.

Note — entry requirements vary between instructions. Check prospectuses before applying.
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Broadcasting and Film

2. jobs and careers

Broadcasting
and Film

Producer/Director
Is someone who plans, controls and creates
programmes.

Film Editor
Is someone who assembles and creates final cut.

Technical Operations Co-ordinator
Is someone who co-ordinates the work of the
technical operators.

Technical Operator
Is someone who is the camera operator, sound
operator, lighting or video tape operator.

Technical Operations Assistant
Is someone who assists the camera operator, sound
operator etc.

Presenter
Is someone who presents programmes and provides
‘continuity’.

Journalist/Correspondent
Is someone who interviews, fronts programmes and
writes material.

Production Assistant/Manager and Administrator
Is someone who provides organisational and
secretarial support to the producer, liaising with
crew and programme contributors.

Researcher/Research Assistant

Is someone who contributes to programme ideas,
develops materials, investigates and interviews for
programmes.

Runner (TV/Film)
Is the most junior in a production team, a ‘gofer’.

5. COMMUNICATION AND MEDIA
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Broadcasting and Film

4. qualifications

HND

Animation Production

Audio Visual Technology
Communication

Communication with Media

Gaelic and Communication
Journalism

Multimedia Design and Production
New Media Technology

Practical Journalism

Sound, Video and Television Techniques
Television and Radio Production
Television Operations and Production
Video Production

HNC

Animation Production

Applied Digital Media

Audio Visual Technology
Broadcasting Analysis and Production
Communication

Communication with Media
Digital Media

Filmcraft and Animation

Gaelic and Communication

Media Analysis and Production
Media Production

Media Production and Analysis
Media Research

Media Skills in the Community
Media Technology

Multimedia Design and Production
Multimedia Presentation
Photojournalism

Radio Broadcasting

Television Operations and Production

PDA

Adv Diploma

Film and Television Music
Diploma

Television and Multimedia
Adyv Certificate

Media Production

SGA

Higher

Communication and Media
Int 2

Communication and Media

GSVQ II1
Communication and Media
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NC Clusters
Communication and Media levels 2 and 3

SvQ 4

Animation Realisation

Art Direction

Broadcast Journalism

Broadcast, Film and Video Production
Camera Direction

Costume Design and Realisation
Editing

Film, Television and Video Production
Lighting Direction

Lighting Provision and Operation (Electrical)
Make-up Hair Design and Realisation
Research

Sound Direction

SvVQ3

Animation Assistance

Broadcast Film and Video Production Research
Broadcast, Film and Video Make-up/Hair
Camera Operation and Assistance
Costume Supervision and Maintenance
Editing

Film, Television and Video Production
Lighting Operation

Sound Operation

Studio Operations: Vision Control

Studio Operations: Vision Mixing

SVQ 2

Camera Assistance

Electronic Post Production Support

Film Editing Support

Film, Television and Video Production
Sound Assistance

Studio Operations: Video Tape Operation
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Broadcasting and Film

5. notes on entry to jobs and careers

The broadcasting industry is extremely dynamic and any applicant should take note of current developments:

*

*

Cross media ownership now means local newspapers, radio stations and television stations are often owned
by the same company. This is already blurring the distinction between print and broadcast journalism.

Developments in new technology like Electronic News Gathering mean reporters are expected to be
multi-skilled, ie to be journalists and cameramen and sound engineers.

The growth of satellite and cable broadcasting, the expansion of Independent Local Radio, the launch
of Channel 5 and the advent of digital broadcasting all create new opportunities for employment.

In order to keep down costs companies are increasingly looking outside to independent production
companies to provide complete programmes rather than produce them in house. It is therefore useful
to consider applying to smaller independent firms in the first instance.

Most jobs, except those at the lowest level, are available on a freelance rather than employed basis.

Entry routes

*

School leavers — with such a diversity of possible careers the best advice is to complete a course of
training recognised by professional bodies such as the National Council for the Training of Broadcast
Journalists then approach individual stations together with a portfolio of work. These industries make
a sharp distinction between what they see as media studies courses, largely theoretical and media
courses with a very high practical element.

Useful information is provided by: Skillset, the broadcasting, film and video industries, National Training
Organisation which supplies a free careers advice pack on work in these professions, the annual Guardian
Media Guide and for Scotland only, Film Bang, a who’s who of Scotland’s Film and Video industry.

The weekly magazine Broadcast is essential reading.

Direct entry into employment — previous work experience, or a recognised training course are preferred.
Opportunities for school leavers without specialist training, are extremely limited.

Adult entry — most enter with previous relevant experience perhaps from a different field of
broadcasting/media.

SVQ access

All the SVQs in broadcasting are currently work based.

Entry requirements

*

*

Entry to an SGA ranges from no formal qualifications to four Standard Grades including English,.

HNCs/HNDs usually require an appropriate SGA or one or two Highers including English, and appropriate
Standard Grades.

Degree courses usually require three or four Highers including English (Maths or a Science required for
some courses; Art or Portfolio useful, and a Modern Language is required for some courses), or appropriate
HNC/HND.

Note — entry requirements vary between institutions. Check prospectuses before applying.

5. COMMUNICATION AND MEDIA
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Library and Information Services

2. jobs and careers

Librarian

Is someone who works in a public, academic or
specialist library, designs systems, selects, acquires
and manages library materials.

Information Officer

Is someone who retrieves, collects, stores, evaluates
and distributes information in book, disk, microfiche
form.

Library and Information
Services

European Information Officer

Is someone who retrieves, collects, stores, evaluates
and distributes information in book, disk, microfiche
form related to the European Union.

Library Assistant

Senior Library Assistant

Is someone who assists professional staff and
performs clerical duties.

Information Assistant
Is someone who assists and supports professional
staff working in a specific subject or discipline.

5. COMMUNICATION AND MEDIA
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Library and Information Services

4. qualifications

HND
Library and Information Science

HNC
Library and Information Science

SGA

Higher

Communication and Media
Int 2

Communication and Media

GSVQ III
Communication and Media

National Course
Higher
Media Studies
Int 2

Media Studies
Int1

Media Studies
Acc 3

Media Studies
Acc 2

Media Studies

NC Group Award
Library and Information Science

NC Cluster
Communication and Media levels 2 and 3

SvQ 4

Archive Management
Information and Library Services
Records Management

SVQ 3

Archive Services

Information and Library Services
Records Services

SVQ 2

Archive Services

Information and Library Services
Records Services
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Library and Information Services

5. notes on entry to jobs and careers

The Library Association maintains a register of chartered (professional) librarians. In order to gain this status

candidates must complete a course of study recognised by the Library Association at graduate or post graduate

level and have completed at least a year of supervised practical training. Distance learning packages are also

available.

Entry routes

¢ School leavers — entry requirements for library assistants/information assistants vary. Entrants have often
completed courses at NC/HNC level. These courses are not currently recognised by the Library Association

for admission to the register and promotion prospects are poor without formal qualifications.

Unqualified librarians with many years experience and responsibilities are sometimes considered by the
Library Association for chartered status.

¢ Direct entry into employment — opportunities are limited for school leavers to become trainee library
assistants/information assistants.

¢ Adult entry — must still obtain professional qualifications for library and information work.
Entry requirements may be waived depending on previous experience. Prospects for mature entrants
depend on age, previous experience, knowledge and skills.

SVQ access

SVQs are available at levels 2 to 4 and all are work based.

Entry requirements

¢ Entry to an SGA ranges from no formal qualifications to four Standard Grades including English.

¢ HNCs/HNDs usually require an appropriate SGA or one or two Highers including English, and Standard
Grades.

¢ Degree courses usually require three Highers including English and Standard Grades; or appropriate
HNC/HND.

Note — entry requirements vary between institutions. Check prospectuses before applying.
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Advertising, Public Relations and Marketing

2. jobs and careers

Account Executive

Trainee Account Executive

Is someone who liaises between the client and
advertising agency.

Advertising Executive

Trainee Advertising Executive

Is someone who plans, co-ordinates and carries out
advertising campaigns.

Copywriter
Trainee Copywriter
Is someone who creates the text of advertisements.

Advertising,
Public Relations
and Marketing

Art Director
Is someone who is responsible for the visual quality
of advertisements.

Media Executive
Is someone who researches, plans and buys media
time/space for campaigns.

Press Officer
Is someone who oversees all aspects of media
relations.

Public Relations Executive

Trainee PR Executive

Is someone who organises and manages campaigns
to enhance the client’s reputation.

Market Researcher
Is someone who surveys, collates and analyses
information for customers.

Marketing Manager

Trainee Marketing Manager

Is someone who co-ordinates market research,
product development, pricing, promotion and
distribution.
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15




‘199180 pue sqol
‘suoneorjirenb usomieq sAemyyed pue sdrysuoneror ayy Sunensnyyr ur ofesn pue don0e1d Juarmd 03} Surp10doe pade[d aI1e 10109S [RUONIBIOA oY) Ul SV PUe SOAS ‘WeiSeIp sy uf

“[9AQ] Z U] 18 SYDS IO SISIN0Y) 0} [9AJ] [BISUL) Je 9peIL) pIepuer)S wolf 39 {(yHS) premy dnoin ysiioog Jo 9sI1no)) JO [9AJ] Joy3IY B 0) Ipeln) plepuels
JO [9A9] uo woiy A[euoderp ssar3oxd ueo ojdoad uonippe Uy 7 JUJ Je 9SINOD) © 01 [ U] I8 9sIn0)) & Woly 39 ‘Iayjoue 03 uonesyrenb ouo woiy Afeonioa ssargoxd ued ojdosq
‘so3ed Juimol[oJ 9y} uo st suonedyienb YOS [[B JO ISI[ [[N) V Bale SunayIe[A Pue SUOHR[Y d1qngd ‘SUISIISAPY U3 Ul suonedyjifenb urew ay) saurpIno weigeip siyJ,

i i 7 90V 1® sIasn))
SUIMOTAIU] 3 HOHEPEROd
[JOIeasay JunoNIRI SWIRIS01d 20V 1 sIaisn
[ OAS $S00V DN €V i~ [E12U9D
BIPI]A PUEB UOHEIIUNWIWO)) SIS Ao L0l Ie JIpa1)
[PAT 2 UL 38 VDS QBT [RUOTIEN] $9SIN0D) opEL
SUOT)EOTUNWITO)) Ewwzmuam
SunoyIen Syu[) [euoneN jo [9A9T 7 JUT 18
Z OAS sowweI301q 939[[0D) $9SIN00)
BIPSJ]A PUB UOTIBOTUNUIWO)) pue [00ydS
[0A9T 10YSIH Je VDS
[9A9T IoySTH B S9SIN0))
[9AQT JIQUSIH pooueApY
Je SYDS pue $9sIn0))
Ia3eue
SunoyIeA Qaurel], SuISnIOApY UONBOIUNTILIO))
ATINDAXY ¥d d9ured], /SUnOMNIBIA /UOTJBOTUNUIIO)) SunayIeIN
QATINDAXF JUNOJIOY AaNH Ja139(Qq
JUBISISSY/SUISILIOAPY
SUISNIOAPY
€ OAS JuowaSeur A
ewordiq
I0TJJO SSaId
I93RUBIA SUNYIRIA
SuISnIaApY SANNOSXH dd S
¥ OAS SANNOIXYH JUNOY ewordiq a1enpeid-1soq

piemy paseqyIop |

qol jo adAL

spJeme uoneosyijenp uoneoanpl 18ybiH pue Jayung ‘looyss

sqol pue suoijeasyijenb :¢

Bunaylep pue suoiie|ay a1|qnd ‘Buisijianpy

5. COMMUNICATION AND MEDIA

16



Advertising, Public Relations and Marketing

4. qualifications

HNDs

Advertising

Advertising and Public Relations
Communication

Communication in Europe
Marketing

Marketing Design

Promotions and Events Management

HNCs

Communication

Communication and Organisation for the Voluntary Sector
Communication for Business

Communication in Europe

Communication with Public Relations

Languages and Communication

PDA

Adv Diploma

Quality Auditing, Self Education and Review in Further Education
Diploma

Management

Certificate

Communication Skills for Public Relations

SGA

Higher

Communication and Media
Int 2

Communication and Media

GSVQ III
Communication and Media

NC Cluster
Communication and Media levels 2 and 3

SvVQ 4

Advertising

Direct Marketing

Marketing Product and Services
Marketing Research

Public Relations

5. COMMUNICATION AND MEDIA
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SVQ3

Advertising

Direct Marketing

Marketing Products and Services
Marketing Research

Public Relations

SvQ 2
Marketing Communications

SvQ1
Marketing Research: Interviewing
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Advertising, Public Relations and Marketing

5. notes on entry to jobs and careers

Entry routes

¢ School leavers — entrants usually hold a degree/HND in the relevant discipline and then study for the
professional qualification on a part-time basis. The principal organisations offering recognised professional
qualifications are: the Chartered Institute of Marketing, the Institute of Sales and Marketing Management,
the Communication, Advertising and Marketing Education Foundation Limited and the Market Research
Society. The bodies provide examinations at Certificate and Diploma Level. Some HNCs/HNDs give partial
exemption from professional examinations. The CIM examinations are recognised by the EU.
The institute of Public Relations publishes an annual handbook listing all members.

The following weekly magazines are essential reading: Campaign, Marketing and PR Week.

¢ Direct entry into employment — entry is possible for school leavers with commitment and enthusiasm,
although they must have a relevant qualification. Competition is fierce.

¢ Adult entry — mature applicants find entry difficult unless they have previous relevant experience, such as
in marketing or communication work. Market research interviewers are recruited at any age over 18.
Some agencies may prefer older applicants with experience of dealing with the public.

SVQ access

SVQs are available in Marketing, Advertising and Public Relations at levels 3 and 4. All are workplace assessed.

Entry requirements

¢ Entry to an SGA ranges from no formal qualifications to four Standard Grades including English.

¢ HNCs/HNDs usually require an appropriate SGA or one or two Highers including English, and Standard
Grades (Maths required for some courses; a Modern language is sometimes required), or appropriate

HNC/HND.

¢ Degree courses usually require three or four Highers, including English plus Standard Grades (Maths
required for some courses; a Modern Language is sometimes required); or appropriate HNC/HND.

Note — entry requirements vary between institutions. Check prospectuses before applying.
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