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Standards

This SVQ is based on standards developed by Automotive Skills. Automotive Skills draws its membership from a wide variety of people working in a broad range of occupations within the vehicle retail and parts distribution industry.

 Structure of the SVQ
The way the SVQ is made up is shown below. The unit title appears in bold and the elements that make up each unit are listed under the unit title. 

Mandatory units

Candidates must complete all of these units:

Contribute to Good Housekeeping 

1     Contribute to Good Housekeeping

Ensure Your Own Actions Reduce Risks to Health and Safety 

1     Ensure Your Own Actions Reduce Risks to Health and Safety

Maintain Positive Working Relationships 
1     Maintain Positive Working Relationships

Give Customers a Positive Impression of Yourself and Your Organisation 

1
Establish effective relationships with customers

2
Respond appropriately to customers

3
Communicate information to customers

Contribute to a Secure Workplace 

1
Identify and report security risks

2
Follow procedures for security risks

Select and Issue Vehicle Parts 
1     Select and Issue Vehicle Parts

Receive and Store Parts

1     Receive and Store Parts
Optional units

Candidates must also complete 3 of the following units, in addition to the mandatory units: 

Process Customer Orders for Non-stock Parts

1      Process Customer Orders for Non-stock Parts
Process Returned Goods and Materials 

1
Process customers' requests for replacement or refund 

2
Receive returned goods and place in storage

Deliver Parts to Customers

1      Deliver Parts to Customers 

Process Payment Transactions

1       Process Payment Transactions

Enter and Find Data Using Information Technology 

1
Enter data

2
Find information to satisfy customer needs

Develop Customer Relation ships 

1
Build customer confidence in the level of service provided

2
Meet the ongoing needs and expectations of your customers

3
Develop the relationship between your customers and your organisation

Help Customers to Choose Products 

1
Identify customer's product requirements

2
Provide information about the features and benefits of products

3
Confirm the customers' preferences and buying decisions

Provide Information and Advice to Customers 

1
Provide information and advice to meet customers' needs by 

2
Help customers to resolve complaints

Display Stock to Promote Sales to Customers

1
Prepare the display area and materials

2
Set up and dismantle the display

3
Label displays of stock

There may be publications available to support this SVQ. For more information, please contact 
Institute of the Motor Industry.
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