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Question 1
(a)			(i)

The Fraser family from Aberdeen are travelling to Glasgow to attend
an ice hockey match at Braehead Arena. They will be staying for the
weekend and plan to visit some of the city’s attractions on the Sunday
before returning home.

				 Give three reasons why the Fraser family will be classed as tourists
when they visit Glasgow.
			 Reason 1

			 Reason 2

			 Reason 3
3
		 (ii) During their trip to Glasgow the Fraser family will be classified as
domestic tourists.
			 Explain what is meant by the term domestic tourist.

1
(b)		 Later in the year the Fraser family intend to go on holiday to Turkey for two
weeks flying with a low cost “no frills” airline.
		

(i)		What classification of tourist would be used for the family departing on
their trip to Turkey?
1

		(ii)

Give two disadvantages of flying with a low cost “no frills” airline.

			 Disadvantage 1

			 Disadvantage 2
2
(7)
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Question 2
(a)		The diagram below shows some of the products and services provided by
travel agencies.
		 Complete the diagram by adding two other products or services that a travel
agent would provide.

Rail/Air/Ferry tickets

Transfers

Accommodation

Travel Agency

Package Holidays

2

(b)		 Transfers are one of the services provided by travel agents.
			(i)

Explain what is meant by a “transfer”.

1
		(ii)

Give two advantages for a tourist of having a transfer booked in
advance.

			 Advantage 1
2

			 Advantage 2
(c)		 Give a named example of a UK travel agency.

1
(6)

[Turn over
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Question 3
(a)			(i) By the 1960s UK seaside resorts were becoming less popular as a
holiday destination for British tourists.
				Give two reasons to explain their loss of popularity.
			 Reason 1

			 Reason 2
2
			(ii)

Give an example of a UK seaside resort.
1

(b)		 Advances in technology have helped the growth of tourism in the 19th and
20th centuries.
		 Give examples of technological advances which have helped the growth of
tourism in:
			(i)

the 19th century;

			(ii)

the 20th century.
2

(c)		 Give two recent growth trends in domestic tourism in the UK.
		 Trend 1

		 Trend 2
2
(7)
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Question 4
(a)		 Tourism is a major employer within many regions of Scotland.
		 Complete the table below by:
			(i)

selecting the sector to which each provider belongs;

			(ii)

suggest a suitable employment opportunity for each.

Provider

Sector (Private, Public
or Voluntary)

Employment
Opportunity

Historic Scotland

Easyjet

4
(b)		 Give one way that voluntary organisations can generate money.
1
(5)

[Turn over
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Question 5
Mediterranean Coastal Resort

(a)		 The development of tourism has brought economic and social change
to Mediterranean coastal resorts. Some are advantages and some are
disadvantages.
		 Give a detailed example of each of the following:
			(i)

Economic Advantage

				 Economic Disadvantage

2
			(ii)

Social Advantage

				 Social Disadvantage

2
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Question 5 (continued)
(b)		 Mass tourism has had a negative environmental impact on many
Mediterranean coastal resorts.
		 Give detailed examples of possible environmental damage to such a resort.

2
(6)

[Turn over
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Question 6
(a)		 The Greenbank guesthouse in Perthshire is a small family run business. It
has eight rooms and provides breakfast and evening meal. They want to gain
a Green Tourism award. To achieve this they have decided to introduce
eco-friendly practices in the running of the guesthouse.
		 Complete the table below by explaining the reason why each of the
eco-friendly practices will help the guest house achieve a Green Tourism
award.
		The first box has been completed for you.
Eco-friendly
Practices

Reason

1. Recycle paper,
cans, bottles etc

This will help to conserve our natural resources eg trees
and metals

2. Use food
produced by local
farmers

3. Compost kitchen
waste

4. Use eco-friendly
cleaning products
eg non biological
washing powder

3
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Question 6 (continued)
(b)		 Suggest two other practices they could use to gain the Green Tourism
award.

2
(5)

[Turn over
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Question 7
(a)		 Look carefully at the Quadmania leaflet provided.
		 Quadmania is an outdoor adventure company that wishes to attract a number
of different consumer groups. Two groups it is trying to attract are families
and businesses.
		 Identify ways that the company is trying to attract each group.
		Families

		Businesses

4
(b)		 The Quadmania leaflet has been designed using the AIDA Principle.
		

(i)		Give two examples of how the leaflet stimulates the interest of the
reader.

			 Example 1

			 Example 2

			(ii)

Give two examples of how the leaflet encourages the reader to take
action.

			 Example 1

			 Example 2
4
(8)
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Question 8
(a)		 Quadmania intend to enclose their leaflet in a direct mail shot.
		 Explain the benefit of a direct mail shot for Quadmania.

1
(b)		 Give three reasons why promotion is important for a tourism company.
		 Reason 1

		 Reason 2

		 Reason 3
3
(c)		 Quadmania undertook market research when they were planning to set up
their business.
		Give two benefits of market research to businesses.
		 Benefit 1

		 Benefit 2
2
(6)

[Turn over
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Question 9
Kinarvie Castle

Kinarvie Castle is a popular visitor attraction in the Scottish Highlands. A
group of overseas tourists has arrived for a tour but no-one is there to greet
them. After a while, tour guide Shona arrives looking harassed and untidy
and immediately starts to explain the history of the Castle. Moving onto
the main hall to look at paintings, she is annoyed to find that some of the
group have fallen behind and she has to begin her talk on the paintings
again. During the tour she is interrupted by one of the group members who
constantly asks questions. When the tour is over, Shona rushes off to her
next task. The tourists are left standing in the rain wondering what to do
next. A few have decided to complain.

(a)		 Explain in detail how Shona failed to meet the needs of these customers.

4
(b)		 Give three examples of effective ways of dealing with a customer who
complains.

3
(7)
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Question 10

Scotland

Our new brochure is now available.
Book your ski trip with us this year
and find out why our customers voted
us number one for excellent customer
service.
www.skiscotland.com

(a)		 The advertisement above mentions the term “customer service”. Explain
what this term means.

1
(b)		 Explain the benefits of providing excellent customer service to:
		

(i)		the business;

			(ii)

the staff;

		 (iii)		the customers.
3
(4)

[Turn over
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Information and Communication Technology (ICT) is important in most tourism
businesses.
(a)		 Give two examples of how a tourist attraction such as a museum could use
ICT to:
		

(i)		Promote the attraction

			 Example 1

			 Example 2

			(ii)

Provide information to visitors in the attraction.

			 Example 1

			 Example 2
4
(b)		 Give an example of two types of ICT systems that a travel agent could use to
make reservations.

2
(6)
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Question 12
Diagram Q12
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Question 12 (continued)
Study the map of the United Kingdom in Diagram Q12 on Page sixteen and
identify the tourist destinations marked 1 to 5.
City 1
River 2
Coastal Resort 3
Scenic Area 4

(5)

City 5

[Turn over
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Question 13
Diagram Q13

N

0

SCALE
200 400 600
km
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5

3
2

1

Study the map of Europe in Diagram Q13 above and identify the tourist
destinations marked 1 to 5.
Island 1
Country 2
Scenic Area 3
City 4
(5)

Coastal Area 5
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Question 14
Diagram Q14
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Question 14 (continued)
Use the map of the USA and the Caribbean in Diagram Q14 on Page twenty to
complete the table below.

Destination
Name

Destination Type
(City, scenic, all year round sun)

1
2
3
4
(8)

[Turn over
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Question 15
Mr and Mrs Zablioni are planning a trip to the United Kingdom from their
home in Italy. After spending a week in London, they intend to travel by air to
Scotland and spend a few days in either Glasgow or Edinburgh. Complete the
table below with details of your choice of Scottish city.

Named City

London departure point

Approximate journey time

One indoor visitor
attraction

One theatre

One visitor attraction
outwith the city for a one
day visit
(5)
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Question 16
A new tour operator is planning to introduce a brochure offering holidays in
European scenic areas. Recommend a suitable resort and complete the table
below with details of the following features that they could include in the
brochure.
Recommended Resort

Gateway airport

Approximate journey time
from UK

One visitor attraction or
scenic feature that would
appeal to their customers

One local food or drink
speciality

(5)
[Turn over for Question 17 on Page twenty-four
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Question 17
You are planning a city break to the United States with your friends to celebrate
your birthday. Choose a US city to complete the following list of your trip
details.
Destination

Arrival airport

Approximate journey time from UK

Shopping area

Indoor attraction
(5)

[END OF QUESTION PAPER]
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Question 1

7

Question 2

6

Question 3

7

Question 4

5

Question 5

6

Question 6

5

Question 7

8

Question 8

6

Question 9

7

Question 10

4

Question 11

6

Question 12

5

Question 13

5

Question 14

8

Question 15

5

Question 16

5

Question 17

5
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