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Total marks — 30
SECTION 1 — ANALYSIS OF MEDIA CONTENT IN CONTEXT — 20 marks

Attempt EITHER Question 1 OR Question 2.

SECTION 2 — ANALYSIS OF MEDIA TEXTS — 10 marks
Select ONE PAIR from the following media texts:

Pair A — Film posters (pages 04-05)

OR

Pair B — Magazine covers (pages 06—-07)

OR

Pair C — Advertisements (pages 08-09)

and attempt the question on page 03.

Write your answers clearly in the answer booklet provided. In the answer booklet you must
clearly identify the question number you are attempting.

Use blue or black ink.

Before leaving the examination room you must give your answer booklet to the Invigilator; if you
do not, you may lose all the marks for this paper.
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SECTION 1 — ANALYSIS OF MEDIA CONTENT IN CONTEXT — 20 marks

You may refer to one or more than one media text in your response.

Attempt EITHER Question 1 OR Question 2.

OR

The society in which media content is made and/or set can have an influence on how
categories and/or language and/or narrative is used in the media content.

Analyse how this statement applies to media content you have studied. In your
response you must:

(@) give detailed information about society factors and how they have influenced
the media content

(b) analyse how the use of categories and/or language and/or narrative has been
influenced by society factors.

Representations in media content can be influenced by institutional factors and/or
by a desire to create specific responses in the audience.

Analyse how this statement applies to media content you have studied. In your
response you must:

(@) analyse representations in the media content

(b) analyse representations in relation to institutions and/or audience.
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SECTION 2 — ANALYSIS OF MEDIA TEXTS — 10 marks

Select ONE PAIR from the following media texts:

PAIR A — Film posters (pages 04—-05)

OR

PAIR B — Magazine covers (pages 06-07)

OR

PAIR C — Advertisements (pages 08—-09)

and attempt the question below.

Write the letter of your chosen pair of texts (A, B or C) in the margin.

3. Analyse in detail how relevant key aspects of media literacy have been used in similar
and/or different ways in your chosen pair of media texts. You must make reference
to both texts.

In your answer you must make at least five developed points of analysis, and refer to
at least two of the following key aspects:

language
representation
categories
narrative
audience
institutions

society.
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SECTION 2 — Pair A

Film posters

DANIEL CHRIS ANA JAMIE LEE MICHAEL DON ToNI LAKEITH KATHERINE JAEDEN CHRISTOPHER
CRAIG EVANS DE ARMAS CURTIS SHANNON JOHNSON COLLETTE STANFIELD LANGFORD MARTELL PLUMMER

HELL, ANY OF THEM COULD HAVE DONE IT.

-

IN THEATRES

NOVEMBER 27
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SECTION 2 — Pair A

Film posters

KENNETH BRANAGH PENELOPE CRUZ WILLEM DAFOE

ACADEMY AWARD® WINNER ACADEMY AWARD  NOMINEE

JUDI DENCH JOHNNY DEPP JOSH GAD

ACADEMY AWARD' NOMINEE

EESIEIE ODOM, JR. MICHEIW/E /IPFEIFFER DAISY RIDLEY

d '

E VYV E R Y @ M E: | &8 A 8§ W .§RIE G K

NOVEMBER

page 05

[Turn over



SECTION 2 — Pair B

Magazine covers

RAVISHI.,.- G
FASHION

GORGEQUS
EVENING.DRESSES

PAINTERLY PRINTS

TALK-OF-THE-PARTY
NECKLACES

AFEW GOOD MEN
BRADLEY COOPER
BENEDICT CUMBERBATCH
ADAM DRIVER
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SECTION 2 — Pair B

Magazine covers
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SECTION 2 — Pair C

Advertisements

erfectil

SCIENCE OF BEAUTY®

Pioneering beauty
from within

over 25 years

Advanced nutrition for

skin, hair & nails

P_erfectil" | Pfecﬁl‘ | Pfgcﬁ[

Per

Perfectil ;
— SKIN HAIR NAILS ; R
TABLETS o N e COLLAGEN HAIR
SKIN, HAIR, NAILS SKIN, HAIR, NAILS SKIN, HAIR, NAILS SKIN, HAIR, NAILS NOURISHMENT & PROTECTION |s
N N q%\' : D\ oo P
C : \ e 04 :
£2 & 9] @ ‘VITAE%TICS "r\“ i?lmgl?mcs & w‘rn;q‘nc; N Bdres
=
Original Skin Hair Nails Platinum Collagen Drink

PERFECTIL.COM

EN'S Ay,
Swperdrug %, supermarkets, o o

Available from W , Holland&Barrett, _

- PERFECTIL IS THE ONLY
health stores and pharmacies BEAUTYISURPLEMENTTC

Wit otnto i ol s e & VITABIOTICS

selenium and zinc to help maintain normal hair and nails.
*UK’s No.1 beauty supplement brand for skin, hair and nails. Source: Nielsen GB ScanTrack Total Coverage Value and Unit Retail Sales 52 w/e 24/04/2021.To verify contact Vitabiotics Ltd,
1 Apsley Way, London, NW2 7HF. tVitabiotics has received the Queen's Award for Innovation on two occasions, in addition to twice for International Trade.
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SECTION 2 — Pair C

Advertisements

wellman

“For the last 20 years,
I’'ve relied on Wellman
for my health & vitality”

David Gandy

British entrepreneur
& supermodel

wellmri

29 nutrients

To help maintain

health & vitality

With vits B6, B12 & copper
which support normal

SCAN FORINFO
energy release

)

VITABIOTICS

*UK’s No.1 men’s supplement brand. Source: Nielsen GB ScanTrack Total Coverage Value and Unit Retail Sales 52 w/e 24 April 2021. To verify contact Vitabiotics Ltd, 1 Apsley Way, London NW2 7HF.

VITABIOTICS

PR

20

YEARS
viTABIOTICS
1971-2021

From Boots, Holland & Barrett, Superdrug, supermarkets,
pharmacies, health stores and wellman.co.uk

[END OF QUESTION PAPER]
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Acknowledgement of copyright

Section 2 Pair A — Film Poster, “Knives Out,” published by Lionsgate.

SQA has made every effort to trace the owners of copyright of this item and seek permissions. We are
happy to discuss permission requirements and incorporate any missing acknowledgement. Please contact
question.papers@sqa.org.uk.

Section 2 Pair A — Film Poster, “’“Murder on the Orient Express,” published by 20th Century Fox.

SQA has made every effort to trace the owners of copyright of this item and seek permissions. We are
happy to discuss permission requirements and incorporate any missing acknowledgement. Please contact
question.papers@sqa.org.uk.

Section 2 Pair B — Magazine Cover, “Vogue” (December 2014), published by Conde Nast.

SQA has made every effort to trace the owners of copyright of this item and seek permissions. We are
happy to discuss permission requirements and incorporate any missing acknowledgement. Please contact
question.papers@sqa.org.uk.

Section 2 Pair B — Magazine Cover, “Woman and Home” (October 2018), published by Future plc.

SQA has made every effort to trace the owners of copyright of this item and seek permissions. We are
happy to discuss permission requirements and incorporate any missing acknowledgement. Please contact
question.papers@sqa.org.uk.

Section 2 Pair C — Advertisement, “Perfectil” is reproduced by kind permission of Vitabiotics Ltd.
Section 2 Pair C — Advertisement, “Wellman Vitamins” is reproduced by kind permission of Vitabiotics Ltd.

Section 2 Pair C — “Boots” logo.

SQA has made every effort to trace the owners of copyright of this item and seek permissions. We are
happy to discuss permission requirements and incorporate any missing acknowledgement. Please contact
question.papers@sqa.org.uk.

Section 2 Pair C — “Holland and Barrett” logo.

SQA has made every effort to trace the owners of copyright of this item and seek permissions. We are
happy to discuss permission requirements and incorporate any missing acknowledgement. Please contact
question.papers@sqa.org.uk.

Section 2 Pair C — “Superdrug” logo.

SQA has made every effort to trace the owners of copyright of this item and seek permissions. We are
happy to discuss permission requirements and incorporate any missing acknowledgement. Please contact
question.papers@sqa.org.uk.
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