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1.0

INTRODUCTION

This report details findings to emerge from research undertaken on
behalf of SQA by Ashbrook Research & Consultancy Ltd, and reports
on the first cycle of research undertaken amongst three key SQA
audiences in 2022 and 2023:

e Employer and Training Provider audiences
e College audiences

e School audiences

Employer and Training Provider Audiences

The research focused around the derivation of information from four

Employer and Training Provider audiences (ETPs):

e Employers (individuals responsible for training, recruitment or HR)

e ETP learners (individuals engaged in learning through ETPs)

e ETP teaching professionals (individuals with teaching
responsibilities within ETPs)

e ETP managers (individuals with ETP managers’ roles in ETPs)

Data was collected during November and December 2022 by means of
the administration of structured telephone interviews with employers
and the administration of an online questionnaire with ETP learners,

ETP teaching professionals and ETP managers.
A total of 159 structured telephone interviews were undertaken with

Employers, whilst the following number of online responses were

achieved:

e 186 ETP learners
e 108 ETP teaching professionals
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e 108 ETP managers

Equal weightings were applied to the audiences on the following basis:

e Employers
e ETP learners

e ETP teaching professionals and ETP managers

College Audiences

The three college audiences were as follows:

e Individuals with teaching responsibilities in Scottish FE colleges
(‘lecturers’)

¢ Individuals with management responsibilities in Scottish FE
colleges (‘management’)

e Individuals learning in Scottish FE colleges (‘learners’)
The information was collected during November and December 2022
by means of the administration of an online questionnaire, with the

following number of responses being achieved:

e 151 management
o 233 lecturers

e 396 learners

A 50:50 weighting was applied to the Learner and Management and
Lecturer audiences during the analysis process.

School Audiences

The four school audiences were as follows:
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e Parents and carers of learners in S4 to S6
e School learners in S4 to S6
e Teachers in secondary schools

e Members of management teams within secondary schools

The information for parents and carers was collected via face-to-face
interviews, whilst an online methodology was used for the remaining
three audiences.

The data was collected during February and March 2023.

The total number of completed questionnaires for each of these

audiences was as follows:

596 parents and carers of learners in S4 to S6
665 school learners in S4 to S6

250 teachers in secondary schools

250 members of management teams within secondary schools

Equal weightings were applied to each of the four audiences.

Reporting

Detailed reports have been submitted to SQA for each of the

audiences noted above.

This report provides a precis of key findings from the first cycle of the
Key Audience Research undertaken during 2022 and 2023 and

provides two profiles:

e A profile for SQA (namely its credibility, satisfaction with SQA’s
overall performance, knowledge of SQA, a contact profile, a
communications profile, a consultation and engagement profile and
an SQA perception profile)
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e A profile of SQA qualifications (namely qualification knowledge,

qualification credibility and changing views about qualifications)

Finally, Section 4.0 provides a number of key messages to emerge
from the first cycle of the Key Audience Research undertaken in 2022

and 2023.
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2.0 SQAPROFILE

21 SQA’s Credibility

‘How would you rate the current credibility of SQA?’

Figure 1: Rating of the Current Credibility of SQA B Very high
W Faily high
i Low
M Can't say

College audiences

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Base: All Respondents
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2.2 Satisfaction with SQA’s Overall Performance

‘How satisfied would you say you are with the performance of SQA
overall, where ‘1’ means ‘completely dissatisfied’ and ‘10’ means
‘completely satisfied’?’

Figure 2: Over

Overall

ETP audiences

College audiences

School audiences

0.0 20 40 6.0 8.0 10.0

Base: All Respondents
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2.3 Knowledge of SQA

‘Do you believe you know enough about SQA?’

Figure 3: Enough known about SQA

Overall 65%

|

School audiences 69%

ETP audiences 65%

College audiences 61%

I

56% 58% 60%

3

64% 66% 68% 70%

Base: All Respondents
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2.4 Contact Profile

‘Have you had contact with or from SQA?’

Figure 4: Contact with or from SQA =Overall
mETP audiences
1 College audiences
m School audiences

Yes - within the last year

Yes - within the last one to two
years

Yes more than two years ago

6%
5%
7%
7%

54%
44%

0% 10% 20% 30% 40% 50% 60%

Base:_All Respondents

‘Overall, how would you rate your contact with or from SQA on a scale

from 1 to 10, where ‘1’ is ‘very poor’ and ‘10’ is ‘very good’?’

Figure 5: Rating of contacts with or from SQA - mean scores

Overall

|

College audiences

School audiences

|

0.0 20 40 6.0 8.0 10.0

Base: Had contact with SQA (excluding those unable to answer)
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2.5 Communications Profile

‘Overall, how would you rate communications from SQA on a scale

from 1 to 10, where ‘1’ is ‘very poor’ and ‘10’ is ‘very good’?’

Figure 6: Rating of communications from SQA - mean scores

00 20 40 6.0 8.0 100

Base: All Respondents (excluding those unable to answer)

‘How would you rate the following aspects of communications from

SQA on a scale from 1 to 10, where ‘1’ is ‘very poor’ and ‘10’ is ‘very

good’?’
Figure 7: Rating of aspects of communications from SQA =Overall
(means out of 10) METP audiences
i College audiences
M School audiences
Appropriateness of level of detail

Timeliness of communications
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2.6 Consultation and Engagement Profile

‘How would you rate how well SQA consults or engages?’

Figure 8: Rating of how well S consults and engages - mean scores

I

Overall 59
_—
0.0 20 40 6.0 80 10.0

Base: All Respondents (excluding those unable to answer)
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2.7 SQA Perception Profile

‘How strongly would you agree or disagree with each of the following

statements about SQA?’
Figure 9: A perception profile - m Strongly agree
SQA can be trusted mAgree
m Neither agree nor disagree
m Disagree
m Can't say

Overall

ETP audiences

College audiences

School audiences

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Base: All respondents
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Figure 10: S erception profile - m Strongly agree
SQA is an enabling organisation mAgree
= Neither agree nor disagree
m Disagree
m Can't say

Overall

ETP audiences

College audiences

School audiences

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%
Base: All respondents
Figure 11: S rception profile - m Strongly agree
SQA is a progressive organisation uAgree
u Neither agree nor disagree
m Disagree
m Can't say

Overall

ETP audiences

College audiences

School audiences

0

&

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Base: All respondents

@) Page 16 of 28
Ashbrook



SQA:
Key Audience Research — Cycle 1 Report

Page 17 of 28




SQA:
Key Audience Research — Cycle 1 Report

Page 18 of 28

9
Ashbrook



SQA:
Key Audience Research — Cycle 1 Report

3.0 QUALIFICATIONS PROFILE

3.1 Qualifications Knowledge

‘Do you think you know enough about the following qualifications?’

Figure 12: Enough known about qualifications " Overall
mETP audiences
u College audiences
m School audiences

95%
92%
HNCs and HNDs
73%
Advanced Highers %
72%
0% 10% 20% 30% 40% S0% 60% 70% 80% 90% 100%

Base: Aware of a qualification
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Figure 13: Enough known about qualifications (continued) =Overall
mETP audiences
wm College audiences
m School audiences

61%
84%
61%

57%

61%
67%
%
70%

38%
43%
54
National 42%
3 51%
38%
. 29%
National 2s 28%
48%
31%
. 23%
National 1s e
38%
10% 20% 30% 40% 50%

0% 60% 70% 80% 90%

Base: Aware of a qualification
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3.2 Qualification Credibility

‘How do you rate the credibility of qualifications you are aware of?’

mOverall

mETP audiences

" Cdllege audiences
m School audiences

90%
97%

Advanced Highers

HNCs and HNDs

National 5s

Figure 15: Qualifications credibili rofile - high (continued =Overall

mETP audiences
= College audiences
= School audiences

80%

92%
80%
68%
National 1s
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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T

Figure 16: Qualifications credibili rofile - low = Overall
m ETP audiences

u College audiences
m School audiences

87%

National 1s
85%
90% 100%
u Overall
BETP audiences
u College audiences
B School audiences
National 5s
SvQs
24%
Highers 21%
HNCs and HNDs 16%
Advanced Highers 16%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

“ashbrook

Base: Aware of a qualification
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3.3 Changing Views About Qualifications

‘Have your overall views on the credibility of all of the qualifications you
have heard of taken together changed over the last year?’

Figure 18: Overall views re credibility of qualifications B Become more
changed over the past year positive
m Have not changed
1 Become less
positive
Co“ege auaiences —
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Base: All Respondents
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4.0 KEY MESSAGES

4.1 SQA Profile
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4.2 Qualifications Profile
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